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OCHOBHbI€ HaBbIKU

YnpaBneHue npoektamu
CtpaTermyeckoe nnaHnpoBaHue

MapKeTuHr pocTa

Honors-Awards

Data-Driven Product Management
Simulator

Kupunn KaparoguH

CMO | iGaming Growth, Product & Partnerships | Emerging Markets
| Acquisition, Retention & Affiliates

Obuwune cBeaeHus

Growth-mapkeTonor n npoayKToBbIM cTpaTer ¢ onbiToM B iGaming,
esports n creator-driven akocuctemax. B Parimatch otsevan

3a POCT U BOBMNEYEHHOCTL Nosib3oBaTesnien - oT cTpaTternn 4o
peanusayun.Kniouyesble peadynbtathl B Parimatch:» Poct MAU

PM Pass (npoaykt renmucpmkaumm) ¢ 5K go 30K+ - x6 3a nepuop
paboTbl Hag npoaykTtoMe Retention +25% yepes nepecmoTp
engagement-mexaHuK 1 Nonb3oBaTenbCKOro nytue NoctpoeHne
engagement-akocuctembl BOKpyr esports u betting-septukanue
SHAIQAS esports tournament: 200+ komaHa, 100K+ peak
viewers4To ymeto:* CTpouTb growth-ctparterum, Kotopble BAUSIOT Ha
MAU, LTV u revenue - He Tonbko Ha Tpaduke PaseusaTtsb influencer
n creator ecosystems B iGaming u esportse lNpoekTnpoBaTtb
retention n gamification-mexaHuku ¢ onopon Ha noBegeHYeckme
meTpukne CoeamHatb marketing, product n community B eanHyto
cuctemy pocrtae YnpaesnsaTtb performance-kaHanamm n acquisition-
BOpoHKkamMuMHcTpymeHTbl: GA4, Mixpanel, Bl-cuctemsbl, Google Ads,
Meta Ads, Telegram / TikTok ecosystems, CRM &amp; retention-
nnatdopmel, affiliate-tpekepsl, influencer-kaHanbl. IHTepecHbI
iGaming, entertainment, creator economy u digital-askocuctembl ¢
ambuymammn Ha CHI™ n mexgyHapogHble pbIHKW.

OnbIT paboThl
BetOnGame

CMO / Head of Marketing
nioHsa 2026 - Present (4 mecsaua)

-» Marketing strategy and growth management across Bangladesh, Myanmar,

and the Philippines.

-» Development and validation of multi-market marketing strategies across
three GEOs.
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Leadership of a distributed 15-person team covering Local Marketing, SMM,

Business Development, Outreach,

-» Affiliate Acquisition, and Influencer Partnerships.

-» Definition of team responsibilities, operational workflows, performance

control, and reporting processes.

-> Design and implementation of a full-funnel marketing system: traffic source -

creative - landing page/APK - registration - FTD - retention - NGR.

-» Strategic shift toward B2B acquisition, affiliate partnerships, and local

distribution channels.

-> Implementation of a channel and partner evaluation framework based on

acquisition cost, traffic quality, FTD performance, and long-term player value.

-> Audit and optimization of the partner and influencer portfolio, including the

termination of inefficient placements and resource reallocation.

-» Launch and testing of paid traffic, Telegram Ads, programmatic platforms,

local communities, and sports media channels.

-> Development of localized marketing approaches based on language,

payment behavior, and audience characteristics in each market.

-» Marketing budget planning and allocation across GEOs, acquisition
channels, and B2B/B2C initiatives.

Risk.Inc

Growth Marketing & Product Lead - Parimatch / RISK
okTs6psa 2023 - anpens 2026 (2 roga 7 mecaueB)

PykoBogun knbepcnopTrBHEIM HanpaeneHvem Parimatch KasaxcTtaH, oTBevas
3a CTpaTernio pasBuThs, NPOAYKTOBbLIE MHMLMATMBbI, POCT NOMb30BaTENbCKOWN

0asbl, napTHepCcTBa, KOHTEHTHYIO 3KOCUCTEMY U KIKO4YeEBbIE 6VI3HeC-MeTpVIKVI.

Pa6otan Ha cTbike Product, Marketing, CRM 1 Community, ynpaensis
pasBUTUEM COBCTBEHHBIX MPOOYKTOB M MAapKETUHIOBbIX aKTUBHOCTEN C

hoKycoM Ha BOBeYeHUE, yaepKaHue U MOHETU3ALMIO ayauTOpUN.
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KnioyeBble pe3ynbTaThl:

* Yeenunuun MAU PM Pass ¢ 5 000 go 30 000+ nonb3oBaTteneu (pocT B 6
pas) 3a cYeT pa3BUTUS NPOAYKTa, BHeAPEHUS reMMUUKaLMOHHBIX MEXaHWK 1
ynyylleHnsi Nofb30BaTeNbCKOro NyTu.

* MNosbicun retention Ha 25% Bnarogaps 3anycky CMCTEMbI KBECTOB,
nporpeccuu 1 perynspHbIx engagement-mexaHuk.

» 3anyctun SHAIQAS Season 1 — co6CTBEHHbIN KNBepCrnopTUBHbIN TYPHUP
no CS2:

— 64 425 nunkoBbI OHNalH

— 358 578 yacos npocmoTpa

— Bonee 200 3aperncTpMpoBaHHbIX KOMaHg,

* MlHnymmpoBan n peanuaoBan MexaHuky obmeHa Steam-cknHos Ha PM
Points, oTkpbIB HOBbIV KaHan npueneYvyeHns aygurtopum n3 Steam n CS2
ecosystem.

OCHOBHbI€ 30Hbl OTBETCTBEHHOCTU:

» Passntne PM Pass — nNpoayKToBOM 3KOCUCTEMbI C BHYTPEHHEWN BantOTOMN,
KBeCTamu, mara3vHOM Harpag, TYpHUpamu U CUCTEMOM NOANbHOCTU.

» dopmMMpoBaHne cTpaTermm passuTus KN6epcnopTMBHOIO HanpaBneHus n
rogosoro roadmap.

* YnpaBneHue ambaccagopamu, MHNIOEHCEpamMm, KN6epcnopTUBHLIMA
KOMaHAaMu 1 napTHEPCKMMU NPOeKTaMu.

* 3anyck 1 pa3BuMTUE KOHTEHTHbIX (POPMAaTOB: LLOY, NOAKACTbI, CNEeLnpPoeKTbl U
creator-driven akTMBHOCTMW.

* YnpaBneHune kpocc-pyHKUMOHaNbHbIMU NpoekTamu ¢ ydactuem Product,
CRM, Marketing, Design, Analytics n BHeLWHMX Nogps44mKoB.

* OpraHusauus ocnariH 1 OHnarH aKTMBHOCTEN, TYPHMPOB, LLIOY-MaT4en 1
crneynanbHbIX akuui.

* AHanu3 n KoHTporb Ko4veBbix MmeTpuk: MAU, retention, engagement, REG,

FTD n adbpeKTMBHOCTN MapKETUHIOBbLIX KAMMaHWMN.

Parimatch Kazakhstan
Digital Marketing Specialist
aHBaps 2021 - aBrycta 2023 (2 roga 8 mecsLueB)

OtBeyvan 3a performance-HanpaBneHue 1 NapTHEPCKNI MapPKETUHT OAHOMo 13
KpynHenwmx 0ykmekepoB B KasaxcTaHe. BeicTpanBan acquisition-kaHanbl ¢

Hyns 1 MaclwTabupoBan paboyne CBA3KM.

KntoueBbie HanpaBlieHUA:
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— MapTHépcKkune ceTu: 3anyctun u macwrtabuposan affiliate-Hanpasnenne
— paboTa ¢ napTHEPCKMMMK ceTsiMn, BeD-macTepamm 1 NnpoBangepamum.
BeicTpoun onepauuoHHble npoLuecchl Mo 0TOopy, MOAKMHYEHUIO U KOHTPOITO
KayecTBa Tpaduka

— Tenekom-napTHEPCTBA: Hanaawun coTpPyAHMYECTBO C NpoBarigepamm
COTOBOW CBSA3N — HECTaHAAPTHbIN KaHan anga iGaming, AaroLwmii NpsaMor
BbIXOJ Ha LUMPOKYI ayauTOpUIO

— PPC: ynpaenan peknamHbimu kamnaHusmm B Google Ads, Yandex Direct,
MyTarget n page programmatic-nnatcgpopm (ExoClick, TrafficStars, ClickAdu
n ap.). ExxegHeBHasa onTummnsauus, A/B TecTbl kpeaTMBOB, MacluTabupoBaHue
pabounx cBA30K

— AHanuTtuka: pabotan ¢ GA, CRM u Yandex Metrika — otcnexusan LTV,
ROI, BOpOHKY 1 Ka4ecTBO Tpadmka Mo KaKAOMY UCTOYHUKY

— ASO wu cneynpoekTbl: nposoann ASO-onTuMmnsaumto, 3anyckan

cneunpoekTbl U HacTpanBaln BHYTPpEHHNEe KOMMYHUKaLMOHHbIE KaMnaHun

NLS Kazakhstan

Digital Traffic Manager
despana 2019 - anuBapsa 2021 (2 roga)

» Set up and managed contextual advertising (Google, Yandex).

» Set up and managed targeted advertising in Ads Manager (Instagram,
Facebook).

* Created advertising reports, set up, and worked with Google Analytics,
Yandex Metrika.

» Worked with the brand, created a unique company style both in advertising
and beyond.

PeknamHoe areHtctBo "MaxMedia"
Digital Traffic Manager
despanga 2017 - dpespans 2019 (2 roga 1 mecsau)

*» Developed strategies and plans for project management.

* Created ad accounts in Google Adwords, Yandex Direct, Facebook Ads,
MyTarget, etc.

» Worked with analytical systems: Google Analytics, Yandex Metrika, Search
Console.

* Managed advertising and its daily optimization.

* Analyzed technical, search, and usability audits of client sites.

Page 4 of 5




* Conducted SEO audits of websites and their further implementation and
optimization.
* Managed SMM.

Ob6pasoBaHue

Kasaxcko-AmepukaHCKnin YHUBepcuTeT

Bakanaep, MexxayHapoaHble OTHOLLEHUS M BHELLHSIS MONNTUKA - (CEHTA0pPS
2010 - gekabps 2014)

Page 5 of 5




